Southeast Montana
Research



90% Use Search Engines*

Travel Information Sources

Smartphone Applcations SR %
Travel Specific Guidebooks 13% 27% _ 29%
Custer Country Website 20% 32% — 33%

Custer Country Vacation Guide 21% 44% - 26%
Other Local Websites 21% 53% — 13% Aware and Use Frequently
‘ ! ! Aware and Use Sometimes
MTOT Website 21% 32% - 37% B Aware but Do Not Use
Not Aware

Travel Specific Websites 27% 35% _ 10%
Visitor Information Centers 34% 49% — 4%

MTOT Travel Planner/Guidebook 35% 45% - 8%
Search Engines 55% 34% - 5%
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The Majority of Visitors Arrive Via I-go or I-g4

Transportation Routes to SEMT

Other 1%
Second Roads from Montana 3%

Via [-94 from Western Montana 4%

Via Hwy 212 coming from/through Rapid City, SD 4%
Secondary Roads from Outside of Montana 11%
Via 1-90 from Western Montana 13%
Via Airline into Billings, MT 17%
Via 1-94 from/through North Dakota 20%

Via 1-90 coming from/through Sheridan, WY 26%
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7 in 10 Have Visited SEMT

In Past 5 Years

Number of Visits to SEMT in Past 5 Years

Don't Know 2%
Never 27%

Reside in Custer Country | 0%

6 or More Times | 5%
4-5 Times ‘ 6%
2-3 Times ‘ ‘ ‘ ‘ ‘ 26%
Once ‘ ‘ ‘ ‘ ‘ ‘ 33%
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Scenery and History

Have the Most Influence

Mean Scores for Factors Influencing Selection of Travel to
SEMT

Hunting ‘ ‘ 15
Trails for Hiking/Biking ‘ ‘ ‘ 1.8
Fishing ‘ ‘ ‘ 1.8
Was on the way to/from Glacier National Park ‘ ‘ ‘ ‘ . 2.5
Dinosaur Sites ‘ ‘ ‘ ‘ 25
Cowboy/Western Experience ‘ ‘ ‘ ‘ ‘ ‘ 3.3
Was on the way to/from Yellowstone National Park ‘ ‘ ‘ ‘ ‘ ‘ 3.4
Native American Culture ‘ ‘ ‘ ‘ ‘ ‘ 3.5
History ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ 4.2

Scenery ‘ ‘ ‘ ‘ ‘ ‘ ‘ ‘ 4.2

0 0.5 1 15 2 25 3 3.5 4 4.5
1 = Not at All Influential, 5 = Very Influential
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Yellowstone i1s Part of the VVacation for

24% (Glacier for 11%)

Common Areas Visitors Plan to Include in Vacation (Open Ended)

PowWow
Bozeman
Hardin
Montana
Colorado

Black Hills

Wyoming

Glacier National Park
Billings

Little Bighorn Battlefield

Yellowstone National Park 24%
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N ou A W R

Qur visitor is the Montana visitor

Lack of awareness of the breadth of the offerings
Need to promote the specific reasons to stop
Traveling to/from Yellowstone and/or Glacier
Influenced by scenery and history

Prefer outdoors (wildlife and activities)

Basically satisfied with existing infrastructure
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